
.9]"'neaTqTffid'ffi
66nq we-< otfrr6-+ ri-6 iooe/(it the)iqfyr-x qmq ffia elfufrqq ttly(lilv sT q{T.t\) qr e-sq r qr *as-qqf irqA fr{i-6 t\9
s€q{, t"tr iH srfud q emgw*qh-o,ffia srnrfc{q, loqq CFq 1ot\r qr q{RrEqffid.aRrfrqq nqio e) <{I {qfu-( {rq, fuflr+d)

SITPIFFTT

(c. el|-q. riqqffiw,

wm.itu.rerer1q( 9e f< 7t-Jrror"rs

qfrq-ilm

@$reqqrcr34qdd--&q.-
m. m. qivrfrxr, €qqrs', qrc*, er+RrTA+q', qTdqEi'*.qqT{-{{ieTH, Ttftdrfi
qlqffi{qdkqifi lt,€+fi totq

Bq{tff {+flq lM, fuflT+dkifd q-cE-ff lWrm frqFT q {dfi-{d qarffid
eTsrqiqr e-afuoqro t'd q1, qr. €fuq erTFr erqTs'€iqT'rr, ffia-ertqq wqlrr, A ffi vin .r*,

{qqffii6d riT{6 {dFt-d sTrt

qrFrfr q {sqEraorqr +f,flcrq-d qr qrqftr*t*ror Fr+€r smr+eil ilcsiqr {{qT'T quqr+

sTr€H ercd wgr ure+{wur srrqr, qqzq erqi, dflres'oTrfur +* eqeigti-Trcsin vilqq qrq-q

ei-s€T+ t {@iT: nrsr Effiq€iT Errrsrn-ifi s]rfrr frRTunqT qqrerT] +a erg{ F-fir0'} kdnuT

qwqrqlq-orizun eG.

trsq fuwqiqr il!-m'qtr{#d qrFriT +'.roqd sflFr qrEqiqr Ercfr'c rftifrrd 6t{rd 3TrFr

npas5 sfa eqrq {r|ffi olFrs'qq{T*-dr srs€r+ ffia q-$H qTq}rd nTffiiffi qTsTd

d?TRs{o-{Rn& ilfl qFr#d {qqrT i;d srTt tqadd er{sra erm}nd i;-d'rer H{(sIT€T{ ftrn frforin
qrfi{ 6-{uqrqT qtdqd {qq1q qFet Fffirfr+ o{{f,tfiT 4-F{ s{FrqfR{eR eiFw.rs-sTffi qF*

c-rqqq:-

-..:-!tlqn :-

q5qe - +iqqfqqrsdirrd SdT,|i|d

raqffiq3Ean*'frrffi'-
t; ur. gro$dmrdc<, +ciTqrffid, rsffi, qiilqrkffidT eTA+d.
R) cr. e'-EqFrd *tqtfiq, nirqT{r ffid.'rsffi qiqr crleffidr srnstd
i) cr. frrrFl q'{€, q-cgtr lhrFrofulFT, nis-qT{r ffid, .rsftfffi
y) cT. qrqd, {Rfi+d {dffi fiq{rTffid.'r-sffi

flo'L+)
ccr.g,q{N) ll



.\.qrc{rq n{rim' gqTr€rq TRefl"t
g;ag?E lrge, hn {t, c? ffii-rroe or i-rqrq : 23702400 (15

INNIAhJ IId$T1TUTT CIF PiJfiLIC ANMINISTHATION
l\lJfiapnA$J i"lA f SlAlt:, Ulf,tG |]OAI]. NLW DILHI-110002 {lNDlA)

Prof, Suresh tlisra
chak Professor & Coardinalor
Centr€ for Consurrcr Studies

oear Sir/Madarn,

Kindiy find attached ie{ter No.F.14-11201? (CPP-ll) dated Feb 9' 2018 from

Shri. P. K. ihakur, Secretary and Financial Advlsor' University Grants Commission'

New D€lhi.

In thls globallzeo rrarhet srded Y/lth Information and Communication

technotogy tne 
"cn"ltengeu of prote'tlng the con$lmers h.as jncreased lnspite ol

;;;;;# prorecton Ait r986,'consum;rs continue to be exploited by the producers

"'no ""*i"" 
providerg Thrs is maitlly due to lack.of awateness and education about

iontrt"r. nghts and the mechanlsm to redress 9rrevances

There is a greater need to involve the young students il]EgY!--
,ou"*"ni and emp-ower them with skills and knowledge reiatino to consumer analrs.

ffi 6;;iii;td prepare J module-on consumer Afrairs

Theattachedmodu|eisun"r..tiu".o,.'efatundergraduateieve|inanydiscipline.

It is fequested that the same may be perused, and suitably 'do819J9!L--.
U niver s ity and the aff I h ated co]!991j!lgqgegeS-aysl"!
--------- vlfith regards'

Tel : {off) : 011-234S8349
Te. Fax ; *91-1 1-237661.36

Email ; irrsureshmisra@gmail,com

rnm F......._._R..._..._

Yourc $incerely
i' ,,r

',\ lvrr"ta \ \'-+/4

{Sutesh Misra}

TO,

^r&dodrv

Ernail: ccs.iipa@grnail.com I Website : w!vw.consumereducalion.in
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No. F. 14-rl2or7 CCp F -I1 )

Sir/Madam, ,;
The Department of Consumer Affairs has been taking steps to promote and protect

consumer rights, as provided under the Consumer Protection Act, 1986' Tbe iilea is to
strengthen the consumer movement in India through creating awareness among all segments

ofconsumers, including young college-going students. Greater involvement ofstudents in the
consumer movement would enhance the pace at which the ideals ofthe movement percolate

far and wide in society. Understandably, one of the ways in which this objective can be
realised is through inclusion of modules on consumer studies as an elective course in the
universities / colleges sllabi.

The course module for Consumer Affairs at Under Graduate level as an elective course
in any discipline has been prepared try the Expert committee. The details of this model
syllabus have been uploaded on the UGC website i.e. nr,rl.ugc.ac.rn.

since every student is a consumer and will continue to be a consumer for rest of his
/her life, this module may be offered as an electi'e for students of any discipline.

It is' t}erefore' requested that the same may be perused and suitably adopted by your
university and the affrliated colleges, if any. considering the importance and relwance of the
modlle and the complexity in terms of topies, it is also requested that universities may
conduct faculty development programmes for the faculty members teaching this module.

With regards,

Yours sincerelv.

To

The Vice-Chaneellors of all universities

February, aor8

* g ti, tilS



Paper: Consumer Affairs
(tr'or Undergraduate courses in any discipline as an elective)

Duration: 3 hrs. Max Marks: 100 Total Lectures: 65

Objective: This paper seeks to familiarize the students with their rights and responsibilities as a
consumer, the social framework ofconsumer rights and legal framework of protecting consumer
rights. It also provides an understanding ofthe procedure ofredress ofconsumer complaints, and
the role of different agencies in establishing product and service standards. The student should
be able to comprehend the business firms' interface with consumers and the consumer related
regulatory and business environment.

Unit t: Conceptual Framework 13 Lectures
Consumer and Markets: Concept of Consumer, Nature of markets: Liberalization and
Globalization of markets with special referencc to Indian consumer Markets, E-commerce with
reference to Indian Market, concept of Pricc in Retail and wholesale, Maximum Retail pnce
(MRP), Fair Price, GST, labeling and packaging along with relevant laws, Legal Metrology.

Experiencing and Voicing Dissatisfaction: Consumer buying process, Consumer
satisfactior/dissatisfaction-Grievanccs-complaint, consumer complaining Behaviour:
Altematives available to Dissatisfied consumers; complaint Handling process: ISo 10000 suite

Unit 2: The Consumer Protection Law in lndia l3 Lectures

Unit 4: Role of Industry Regulators in Consumer protection l3 lectures

Banking: RBI and Banking Ombudsman
Insurance: IRDA and Insurance Ombudsman
Telecommunication: TRAI
Food Products: FSSAI
Electricity Supply: Electricity Regulatory Commission
Real Estate Regulatory Authority

objectives and Basic concepts: consumer rights and LrN Guidelines on consumer protection,
consumer goods, defect in goods, spurious goods and services, service, deficiency in service,
unfair trade practice, restrictive trade practice.

organizational set-up under the consumer protection Act: Advisory Bodies: consumer
Protection councils at the central, State and District Levels; Adjudicatory Bodies: District
Forums, State Commissions, National Commission: Their Composition, powers, and
Jurisdiction (Pecuniary and renitorial), Role of Supreme court under ine cpa with important
case law.

unit 3: Grievance Redressal Mechanism under the Indian consumer protection Law
13 Lectures

who can file a complaint? Grounds of filing a complaint; Limitation period; procedure for filing
and_ hearing ofa complaint; Disposal of cases, RelieflRemcdy available; Temporary Injunction-,
Enforcement oforder, Appeal, frivolous and vexatious complaints; offences ana penattes.

Leading cases decided under Consumer protection law by Supreme court/National
commission: Medical Negligence; Banking; Insurance; Housing & Real Estate; Electricity and
Telecom Services; Education; Dcfective products; Unfair Trade practices.

l.
ii.

iii.
iv.

vi.

Unit 5: Contemporary Issues in Consumer Affairs 13 Lectures



Consumer Movement in India: Evolution of Consumer Movsment in India, Formation of
consumer organizations and their role in consumer protection, Misleading Advertisements and

sustainable consumption, National Consumer Helpline, Comparative Product testing.

Sustainable consurnplion atrd energy ratings.

Quality and Standardization: Voluntary and Mandatory standards; Role of BIS, lndian

Standards Mark (lS!, Ag-mark, Hallmarking, Licensing and surveillance; Role of Intemational

Standards: ISO an Overview

Note: Unit 2 and 3 refers to the Consumer Protection Act, 1986. Any change in law would

be added appropriately after thc new law is notilied
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